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ents	off

Copyblogger?
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W
hen	the	question	w

as	posed	during	our	editorial
m

eeting,	m
y	im

m
ediate	reaction	w

as,	“A
bsolutely	not.”

I	w
asn’t	even	interested	in	considering	it,	because	I

like	conversations.	I	enjoy	seeing	w
hat	people	think	of

different	posts.	I	like	the	quick	view
	of	w

hat	people

react	to	(positively	or	otherw
ise),	and	w

hat	seem
s	to

need	m
ore	explanation.

W
hile	the	com

m
ents	on	the	big	 C

RaP	w
ebsites

(https://w
w
w
.copyblogger.com

/content-shock/)	are

m
ostly	pretty	aw

ful,	I’ve	alw
ays	enjoyed	m

anaged

com
m
ents	on	real	content	blogs.	Conversations,	after

all,	are	typically	m
ore	interesting	than	m

onologues.
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But	the	team
	and	I	got	together	and	talked	about	it.

A
nd	as	w

e	talked,	I	started	to	see	it	differently.

H
ere’s	the	distillation	of	that	conversation	—

	the	one

that	led	m
e	to	say,	O

kay,	let’s	do	this.

First,	th
e	co

n
versatio

n
	d
o
esn

’t	en
d

If	you’ve	been	running	your	ow
n	blog	for	aw

hile,	you

probably	noticed	that	com
m
ents	started	to	becom

e

less	frequent	w
hen	Facebook	and	Tw

itter	really

started	to	com
e	into	their	ow

n.	(A
nd	that’s	only

picked	up	speed	w
ith	the	incredible	grow

th	of	the

other	social	platform
s	like	G

oogle+	and	LinkedIn.)
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W
hy?	Because	the	conversation	m

oved	to	a	w
ider

public	platform
.

This	is	actually	great	for	blogs.	You	get	to	have	the

sam
e	great	conversations	you	w

ere	having	in	your

blog	com
m
ents	—

	but	now
,	they	take	place	w

here	a

w
ider	potential	audience	can	see	them

.

This	creates	a	m
uch	better	opportunity	for	new

people	to	find	you.	The	social	platform
s	are	fantastic

for	sharing	your	content,	but	they’re	also	a	venue	for

the	conversations	that	used	to	be	m
ostly	lim

ited	to

your	com
m
ent	section.
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W
e	couldn’t	quiet	the	conversation	around	our

content	if	w
e	w

anted	to	—
	and	w

e	definitely	don’t

w
ant	to!	But	w

e	have	terrific	outposts	w
here	those

conversations	can	live	now
.

M
o
re	im

p
o
rtan

t,	m
ayb

e	th
is	isn

’t	th
e

rig
h
t	p

lace

Som
ething	I’ve	often	noticed	over	the	years	is	that

m
any	of	our	readers	put	a	lot	of	thought	and	care	into

their	com
m
ents	here	on	Copyblogger.

Sure,	w
e	get	our	share	of	“G

reat	post”	com
m
ents.	But

w
e	also	get	people	w

ho	really	dig	into	the	m
aterial

and	com
e	up	w

ith	their	ow
n	thoughtful,	w

ell-

considered	responses.
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A
nd	here’s	the	thing:	This	m

ight	not	be	the	right

place	for	that.

If	you’re	going	to	put	the	w
ork	in	to	articulate	your

thoughts,	to	m
ake	an	intelligent	argum

ent,	and	to

bring	som
ething	fresh	to	the	conversation	…

	you

should	be	putting	that	w
ork	into	your	site

(https://w
w
w
.copyblogger.com

/digital-sharecropping/),

not	ours.

N
ot	that	w

e	haven’t	loved	having	you!	W
e	absolutely

have.	But	now
	I	w

ant	to	challenge	you	to	take	that

great	thinking	and	w
riting	and	use	it	to	build	your

audience	rather	than	ours.
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Som
ething	in	one	of	our	posts	strike	a	chord?

Som
ething	you	disagree	w

ith,	or	think	is	pow
erful,	or

could	be	am
plified?	M

ake	those	points	…
	on	your	site.

N
ow

	if	you	w
ant	to	link	back	to	us,	of	course	w

e	w
ould

love	that.	But	the	m
ain	goal	here	is	to	m

ake	the	ideas

your	ow
n	—

	to	create	your	ow
n	expression,	your	ow

n

take.	(W
hich	w

e	can’t	w
ait	to	see.)

A
n
d
	th

en
	th

ere’s	th
e	sp

am

In	a	little	over	eight	years,	Copyblogger	has	published

m
ore	than	130,000	approved	com

m
ents.	W

hich	is

pretty	am
azing,	right?
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But	over	that	period,	that’s	only	about	4%
	of	the

com
m
ents	that	w

ere	left	on	the	site.	The	rem
aining

96%
	w

ere	pointless,	tim
e-w

asting	spam
.

O
f	course,	w

e’ve	had	a	lot	of	help	fighting	that	deluge

from
	our	spam

	filters.	But	spam
m
ers	have	gotten

sm
arter,	and	the	practice	has	evolved	to	the	point

w
here	it	takes	a	decent	am

ount	of	m
ental	effort	to

figure	out	the	intent	behind	com
m
ents	that	are

actually	cleverly-disguised	spam
.

A
nd	that’s	real	tim

e	spent,	365	days	a	year.	That’s

tim
e	w

e	could	be	w
riting	content,	m

aking

connections	w
ith	people	w

ho	aren’t	spam
m
ers,	going

for	w
alks,	fueling	our	creative	engines,	dream

ing	up
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crazy	product	ideas,	sw
inging	kettlebells

(https://w
w
w
.copyblogger.com

/stop-bad-content/).

W
hatever.

M
oderating,	clearing	out,	and	m

anaging	com
m
ent

spam
	is	a	singularly	unproductive	activity.	A

nd

because	the	conversation	doesn’t	ever	die	out,

because	there	are	so	m
any	other	fruitful	places	to

have	those	conversations,	w
e	have	an	opportunity	to

find	out	w
hat	happens	if	w

e	just	…
	quit	doing	it.

The	w
hole	team

	is	intrigued	to	try	this	experim
ent

and	see	how
	it	goes.	(Particularly	our	 C

EO

(https://w
w
w
.copyblogger.com

/its-all-m
y-fault/),	w

ho
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has	shoveled	out	from
	under	enough	spam

	to	last

several	lifetim
es.)

Sh
o
u
ld
	every	b

lo
g
	rem

o
ve

co
m
m
en

ts?

I	don’t	think	so.

Blog	com
m
ents	are	an	am

azing	resource	for	any	blog

w
hen	it’s	getting	started.	It’s	a	super	convenient	w

ay

to	take	the	pulse	of	your	audience.	It’s	a	quick	m
etric

for	getting	a	sense	of	how
	strongly	the	audience

responds	to	a	particular	post.	A
nd	it	lets	a	com

m
unity

start	to	grow
	up	around	you	—

	around	your	ideas	and

how
	you	express	them

.
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A
ll	of	those	are	good	things.	A

nd	for	eight	years,

com
m
ents	have	been	a	fantastic	thing	here	on

Copyblogger.

W
e’re	fortunate	enough	(m

ainly	because

Copyblogger’s	been	around	for	so	long	now
)	that	w

e

have	a	lot	of	thriving	“outposts”	w
here	conversation

happens,	particularly	G
oogle+

(https://plus.google.com
/u/0/b/11232344905165600568

7/+Copyblogger/posts/V
G
9N

m
4C

rec1)	and	Tw
itter

(https://tw
itter.com

/copyblogger).

So	w
e’re	going	to	take	the	conversation	there	(and

m
ore	im

portant,	to	your	ow
n	blogs),	and	see	how

	that

w
orks.
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W
e	encourage	you	to	take	the	ideas	that	m

ean	the

m
ost	to	you	and	discuss	them

	on	your	ow
n	site.	Ideas

get	stronger	w
hen	they’re	expressed	in	different

voices	and	different	w
ays.

N
orm

ally,	I’d	close	things	out	by	asking	you	to	leave	a

com
m
ent	and	let	us	know

	your	thoughts!	But	going

forw
ard,	instead	I’ll	be	interested	to	hear	your	take	on

G
oogle+

(https://plus.google.com
/u/0/b/11232344905165600568

7/+Copyblogger/posts/V
G
9N

m
4C

rec1)	or	Tw
itter

(https://tw
itter.com

/copyblogger)	…
	and	perhaps	som

e

m
ore	platform

s	as	w
e	m

ove	forw
ard.

The	experim
ent	begins!



28-6-2019
W

hy W
e're Removing Comments on Copyblogger - Copyblogger

https://www.copyblogger.com/removing-blog-comments/
14/16

Flickr	C
reative	Com

m
ons	Im

age	via	ashraful	kadir

(http://w
w
w
.flickr.com

/photos/ashraful/6173627844/)

So
n
ia	Sim

o
n
e

Sonia	Sim
one	is	co-founder	and	C

hief	Content

O
fficer	of	Copyblogger.	She	w

rites	about	content	m
arketing

strategy	here,	and	about	creativity,	the	craft	of	w
riting,	and

creative	productivity	at	Rem
arkable	Com

m
unication

(https://w
w
w
.rem

arkable-com
m
unication.com

/w
elcom

e-

copyblogger-readers/).	If	you	like	audio	content,	you	can

hear	Sonia's	takes	on	m
arketing	and	business	on	the

Copyblogger	FM
	(http://rainm

aker.fm
/series/lede/)	podcast.
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G
et	free	access	to

p
ro

ven
	m

ark
etin

g
train

in
g

.

This	article's	com
m
ents	are	closed.
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W
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p
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u
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g
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p
erio

r	co
n
ten
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